
 يجهت انًخطط وانتنًٍت
 ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ        5102( 31انعذد )

 

054 
 

 

 

 

 

 

 



 يجهت انًخطط وانتنًٍت
 ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ        5102( 31انعذد )

 

055 
 

Upgrading in Open Commercial Areas 
A field study in AL-Nahar Street 

The traditional markets in Bab al-Agha, as a case study 

   

 

Abstract 

The civilization development in all aspects of life in present day has led to continuing 

process updating the historic commercial areas in the center of Baghdad city in 

harmony with the modern area , which is not taking into consideration the physical and 

spiritual significance for this area , Which constitutes a danger and threat to local 

identity and historical sites in the city and creates difficulties in its planning solutions , 

including organizational problems in historic center of Baghdad city. From the 

historical importance of the traditional commercial center in the city of Baghdad, the 

research tried to stop the deterioration that has plagued in an important part of the 

traditional commercial center in the city of Baghdad, which is an open commercial 

area in AL-Nahar Street (the study area). In order giving an overall view of the 

concept of urban upgrading the research addressed the aspects of urban upgrading and 

its objectives, and to upgrade in open commercial areas the research addressed to the 

designing and planning characteristics to those areas in the Arabic city That made it 

distinct from the rest of the other cities. And thus put the most important designing and 

planning foundations to upgrade in the open commercial areas. 

The research  discussed analytical study of the designing and planning characteristics 

in the study area which is represented by part of the commercial center of Baghdad 

"open commercial area in AL-Nahar Street", And diagnose problems experienced by 

the region as a result of physical, economic, and social, changes which is affected a 

negative impact on the urban fabric and the master plan in the study area. 

The research based on detailed study of a vital part elected from the study area, "the 

traditional markets in Bab al-Agha" and analyze the spatial characteristics of the 

region, Through the indicators obtained from the analyzed results which is based on 

the survey and field researcher visits and the results of questionnaires distributed to the 

samples in the study area. 

The proposal aims to improve the urban reality of the study area, by increasing human 

attraction and improve the economic level. Finally to improve the social level at the 

study area , through creating urban spaces with entertainment events and improve the 

physical environment of the area, to achieve the pleasure in shopping and hiking at the 

same time. 

Key Word: Urban upgrading, Open commercial areas, Traditional markets, AL- Nahar 

Street, Bab al-Agha 
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 ( يشاكم انحركت فً انًًراث انتسىٌمٍت 0صىرة)

 ( انتشىه انبصري فً شارع اننهر  1صىرة)

عًال فضاءه انى فضاء ( خاٌ انخضٍري وتغٍٍر است3صىرة)

 خسٌ انبضائع وبٍعها بانجًهت

 ( تهرؤ خاٌ انسرور نتٍجت الاهًال  5صىرة)

 انًصذر : انباحثت
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1. .00  Gibberd , Frederick , Town Design , Frederick A. , Praeger Puplishers , 

New Yourk , 1967. 

 

 


